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SOUTHERN INTERACTIVE ENTERTAINMENT &  GAME EXPO [SIEGECON.NET] is the definitive center of gravity 
for knowledge exchange among video game industry professionals and students in the southeastern U.S.  This year, the show will host 
600-650 attendees who will enjoy up to 3 keynotes, 60 break-out sessions, and 15 social/networking events over a 3-day weekend!  The 
convention provides well-structured meet-and-greet sessions, hands-on technical demos and crash-courses, advanced seminars for business 
executives, access to capital advisors, individual interviews, new studio showcases, and other ground-breaking opportunities to advance 
your career or business, at a price affordable to both professionals and college students.   The show includes special events, such as parties, 
music concerts, game competitions, award ceremonies, etc. 
 

DATES:  October 2-4, 2009 
 
LOCATION 
Crowne Plaza Hotel, Perimeter NW 
6345 Powers Ferry Rd. NW 
Atlanta, GA 30339 
 
SPONSOR &  EXHIBITOR BENEFITS 
All sponsors and exhibitors receive recognition on the 
event website and program and right of first refusal on 
subsequent year for same opportunity.  Platinum, Gold, 
& Silver sponsors may place guest bag inserts. 
 
Platinum Sponsors Receive: 

          Five (5) VIP passes  
          Twenty (20) three-day passes 
          One (1) booth - 8x5 exhibit or 10x10 career fair 
          Two (2) sessions 
          One (1) full-page ad in program 
          One (1) dedicated press release 
          Inclusion in most press releases 
          Logo on all print materials for 1-year 

 
Gold Sponsors Receive: 

          Two (2) VIP passes  
          Ten (10) three-day passes 
          One (1) session 
          One (1) half-page ad in program 
          Inclusion in at least one press release 
          Logo on some print materials for 1-year 

 
Silver Sponsors Receive: 

          One (1) VIP pass 
         Five (5) three-day passes 

SPONSOR &  EXHIBITOR OPPORTUNITIES 
SOLD Opening Night Party & Dinner Platinum $10,000 
SOLD Saturday Lunch Platinum $10,000 
 International Room Platinum $10,000 
1 of 2 SIEGE Warz (tournaments) Gold $5,000 
 Sunday Brunch Gold $5,000 
 VIP Dinner Gold $5,000 
 GGDA Member & VIP Party Gold $5,000 
SOLD Registration & Badges Gold $5,000 
 Audio / Video Gold $5,000 
 Entertainment Center #1 Gold $5,000 
SOLD Entertainment Center #2 Silver $2,500 
 Event Parking Silver $2,500 
SOLD Lanyards Silver $2,500 
 Guest Bag Silver $2,500 
 VIP Guest Bag Silver $2,500 
 Press Room Silver $2,500 
 Speaker Ready Room Silver $2,500 
8 of 13 College & Career Fair Silver 20x15 $2,500 

Booth 18x10 $1,000 
Booth 15x10 $800 
Booth 10x10 $500 

6 of 18 Exhibit Hall Silver 14x10 $2,500 
Booth 10x10 $1,200 
Booth 10x5 $700 
Booth 8x5 $300 

SOLD Session Sponsor International $1000 
Local Session $500 

 Concert (Bit Brigade) Event $1,000 
 Official Technology Partner  Product 
SOLD Official Wire Service Partner  Product 
 Official Beer of SIEGE  Product 
 Official Beverage of SIEGE  Product 
 Official Snack of SIEGE  Product 
2 of 6 Suite Party  $375 
1 of 6 Coffee Break Sponsor  $500 
 Program Advertisement Back Cover  $750 

Full-page Ad  $400 
½ Page Ad  $200 
Company Listing  $50 

 Additional Passes for Sponsors VIP (reg. $150) $120 
3-Day (reg. $95) $65 

 
 

To reserve or  discuss your  sponsorship or  exhibitor  oppor tunity, please contact: 
Clinton A. Lowe, sponsors@siegecon.net, 770-313-3332 cell. 
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WELCOME FROM THE PRESIDENT 

 
 
April 13, 2009 
 
To All Corporations Engaging the Game Industry: 
 
I’m very pleased to announce the return of SIEGE, October 2-4, 2009.  We have a fantastic event 
planned this year.  Please take a moment to review the attached sponsorship and exhibition 
opportunities and choose your level of support.  As a non-profit trade show, 100% of the net income 
from the show is invested directly into our industry growth initiatives.   
 
It’s been a tough year on budgets for everyone.   Many companies and employees have been forced to 
forego attendance of trade shows that required air travel or high ticket prices.    
 
With world-class speakers, training sessions, competitions, parties, special events, affordable 
sponsorship rates and economic ticket prices right in your backyard, SIEGE is the right place to send 
your team this year.  
 
We hope that you can join us for SIEGE.  It’s going to be an exciting weekend. We look forward to 
your participation at any level, and hope that you can help us make this a very memorable conference. 
 
No mater what your budget might be, please do become a sponsor and help promote the event by using 
our promotional tools (http://promote.siegecon.net). 
 
Respectfully, 
 

 
 
Clinton A. Lowe 
President / Co-Founder 
Georgia Game Developers Association, Inc. 
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SIEGE 2009 VENUE MAPS 

 

 
Hotel - ``Conference Floor Plan 

 

 

Warwick – Exhibition Layout  

 
Berkshire – College / Career Fair Layout 
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SIEGE 2009 MASTER PLANNING SCHEDULE 

 
The following schedule provides a high-level overview of the SIEGE experience.   It identifies all of 
the potential opportunities for keynotes, breakout sessions, and special events.  We expect to fill about 
90% of this schedule for 2009.   All aspects of this schedule are subject to change. 
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SPECIAL EVENTS:  FAIRS 
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Southern Interactive Entertainment and Game Expo (SIEGE) invites you to take part in our College 
and Career Fair on Saturday, October 3rd, at 10 AM in the main ballroom.  
 
Our SIEGE staff has worked diligently for the past two years building relationships with high schools 
across the southeast and the Georgia Parent and Teacher Association to get the word about this 
important event.   With the unemployment rate running amuck, we’ re also expecting a great turnout as 
job seekers explore possible college and career opportunities in the game industry. 
 
Our college and career fair provides the perfect opportunity to get your educational program or 
employment opportunities in front of the most concentrated gathering of students and professionals for 
digital entertainment in the southeast. 
 
Who: You and a slew of high school students and job seekers. 
 
What: SIEGE College and Career Fair 
 
When: Saturday, Oct. 3rd, from 10a to 2p 
 Companies requiring more time for interviews and introductions are encouraged to sponsor a 
 hotel suite that will be registered in the event program and may be used the whole weekend. 
 
Where: Crowne Plaza Hotel, Atlanta Perimeter NW, Berkshire Ballroom 
 
Why: To let high school students, parents, and employment candidates from around  
 the Southeast meet the hottest game schools, recruiters, and employers. 
 
How:  Contact us to participate. 
  College Fair: college.fair@siegecon.net 
  Career Fair: career.fair@siegecon.net   
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SPECIAL EVENTS:  GAME TOURNAMENTS 
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SIEGE Warz is an expansion of GGDA’s SIEGE service mark.  SIEGE Warz a series of game 
tournaments hosted by various game centers around the southeast and culminating in a final qualifier 
and championship competitions at SIEGE. 
 
OBJECTIVES 
·  Raise awareness of SIEGE across the Southeastern US. 
·  Attract video game consumers to SIEGE for the benefit of our exhibitors and college fair. 
·  Provide consumer-engaging opportunities for the SIEGE Warz sponsors. 
·  Secure and retain support of game centers by assuring SIEGE Warz is generates reasonable profit 

for participating game centers. 
·  Generate reasonable profit for GGDA to perpetuate and expand the program year over year. 
·  Add depth to the SIEGE experience by offering an entertaining and exciting break from lectures 

and training sessions. 
 
COMPETITION FORMAT 
The following game titles are proposed but may change depending upon the needs of our sponsors. 
·  Halo 3 FFA: Four-person heats compete in Free-For-All format with top 1-2 players advancing. 
·  Street Fighter  IV – Straight up head to head 1 v 1 competition with double elimination 
 
QUALIFIER EVENTS 
�  Satellite Qualifiers: August – September 2009, qualifier events will be hosted at game centers 

across the Southeast in Georgia, Alabama, Florida, South Carolina, North Carolina, and Tennessee. 
�  On-Site Qualifier: Friday evening, October 3, 2009, there will be one final opportunity for 

competitors to qualify for the final championship.   This event will be hosted on-site at SIEGE. 
�  Championship: Saturday evening, October 4, 2009, the SIEGE Warz championship will be hosted 

on-site at SIEGE.    
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SPECIAL EVENTS: CONCERT 
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After making their debut SIEGE performance in 2008, Bit Brigade is back by popular demand.   This 
pulse pounding band will rock the stage on Saturday night. 
 
BAND BIO:  
 
 

 
 
“ The word “ play”  is probably an understatement- these guys shred through the games as expertly as 
the band wails on their instruments.”   

-Nintendo Power (6/06) 

 
When Bit Brigade rolls into town, the gamer elite hang up the controller for the evening and see a rock 
show. With unprecedented attention to detail and post-rock bombast, Bit Brigade meticulously 
replicates every musical cue, cutscene and boss battle in perfect syncronization with master gamer 
Noah McCarthy©s inspiring speed-trial run of each level. Composed of members of roadwarrior (both 
stateside and abroad) mathrock bands Cinemechanica and We Versus The Shark, Bit Brigade elevates 
game music to its proper place in the foreground of epic technical rock and plays the games like they 
don©t need the extra lives. Which, for the record, they don©t. 
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SPECIAL EVENTS: PARTIES &  SOCIALS 
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Proposed Program Descr iption:  “ Welcome to SIEGE!   Whether you’ve enjoyed the opening 
keynote or you’ re just arriving from work, the opening night party is a time for celebration.  With 
another year of hard work behind us, the holiday season ahead, and great colleagues and friends all 
around, it’s time to kick back, unwind, and de-crunch.   Enjoy pool-side dinner and drinks on Friday 
night in the hospitality of, <sponsor name>, our Opening Night Party Sponsor.   <sponsor logo>” 
 
This sponsorship includes an F&B budget up to $5,000.  The minimum required F&B spend is $3,500.  
Residual F&B may be spent on decoration or entertainment.  The menu is selected by the sponsor from 
available on-site catering services.   This event is typically a standing dinner with high-top tables and 
open bar.   Standard audio / video equipment is provided to allow for presentations and/or 
announcements.   Additional decorations, entertainment, gifts, or company/product information may be 
provided by the sponsor at its discretion.   
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You may not be able to walk a mile in your colleagues’  shoes.   But, you can walk with a smile from 
suite to suite to get to know them all a little better.   Saturday night, visit each of the suite parties and 
enjoy food, drink, entertainment, and fellowship.   Collect all suite party game pieces to enter a prize 
drawing held during the town hall meeting on Sunday. 
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There’s no single better place or opportunity for our game studio executives and VIP guests to mix and 
mingle.  Access to the party is controlled by event staff, providing the sponsor an opportunity to meet 
and greet guests at the door.  This party typically includes bite-size dessert trays and open bar.      At 
previous events, small gift bags have been distributed upon exit.   GGDA provides some assistance 
with the gift bags, but the sponsor of this event is encouraged to help assemble “gift-quality”  swag 
donations from other businesses. 
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Can’ t stay late for the VIP party?   Don’ t fret.   Our VIP dinner provides an opportunity to mix and 
mingle a little earlier in the night. 
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SPECIAL EVENTS: INTERNATIONAL 

 
�# , � 	 # � , �� # � � �	 � � 1 �

 
An exciting addition to our show this year, the International Room will feature speakers from countries 
around the world presenting via live broadcast.   Our international room symbolizes the opening of 
doors and removal of borders to international business in the southeastern US. 
 
The international room was inspired by a conversation with our friends from Nova Scotia who 
attended SIEGE 2008.  With abounding opportunities to leverage international relationships for 
outsourced development, middleware tools, game engine products, or other services, it’s very 
important that our southeastern professionals stay competitive by keeping abreast changes in the 
international community. 
 
The room will also be used to share information about our local companies with our international 
colleagues. 
 
For more information, contact: international@siegecon.net 
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GGDA MEMBER BENEFITS 

 
SIEGE is a service of GGDA.   GGDA members automatically receive SIEGE Sponsor benefits on a 
first-come-first-serve basis depending upon their membership level as listed below.  If you are 
interested in becoming a GGDA member, now is the right time. 
 

GGDA Member Level Pr icing 
Platinum Gold Silver Sterling Bronze Student 
$10,000 $5,000 $2,500 $500 $50 $35 

 
SIEGE BENEFITS 

The following benefits are provided first-come, first-served basis while available. 
PLATINUM MEMBER 
·  Sponsorship and recognition at (choose one): 

A. Friday Night Party [#01], or 
B. Saturday Lunch [#02] 

·  Event Booth (choose one): 
A. College & Career Fair Booth [#10], or 
B. Exhibition Booth 

·  Logo on event website [#20A] 
·  Logo on print materials [#21A] 
·  Five (5) VIP Event Passes 
·  Fifteen (15) 3-day event passes [#30] 
·  Five (5) T-Shirts [#40] 
·  25% Discount on SIEGE Merchandise 
 

GOLD MEMBER 
·  Sponsorship and recognition at (choose one): 

A. Event Parking [#03], or 
B. Registration Area & Attendee Badges [#04], or 
C. Exhibition Area [#05], or 
D. VIP Dinner [#06] 

·  SIEGE College & Career Fair Booth [#10] 
·  Logo on event website [#21B] 
·  Logo on print materials [#21B] 
·  Three (3) VIP Event Passes 
·  Ten (10) 3-day event passes [#30] 
·  Two (2) T-Shirts [#40] 
·  25% Discount on SIEGE Merchandise 
 

SILVER MEMBER 
·  Sponsorship of and recognition at: 

A. GGDA Member & VIP Party [#07], or 
B. Three (3) breakout sessions. 

·  Logo on website [#21C] 
·  Logo on print materials [#21C] 
·  Two (2) VIP Event Passes 
·  Five (5) 3-day event passes [#30] 
·  One (1) T-Shirt [#40] 
·  25% Discount on SIEGE Merchandise 
 

STERLING MEMBER 
·  Logo on event website [#20A] 
·  Company recognition in SIEGE Event Program 
·  One (1) VIP Event Pass  
·  Five (5) 3-day event passes [#30] 
·  One (1) T-Shirt [#40] 
·  25% Discount on SIEGE Merchandise 
 

BRONZE MEMBER 
·  Name recognition in the SIEGE Event Program  
·  One (1) 3-day event pass [#30] 
·  25% Discount on SIEGE Merchandise  
 

STUDENT MEMBER 
·  One (1) 3-day student event pass [#30] 
·  25% Discount on SIEGE Merchandise 



�


 � � � � � � � � � � � � � � � � � 
 � �

� � � � � � � � � � � � � � � � � � � � � � � � � �

� � � � � � � � � � � 
 � � � � � � � � � � � �

�

� � � � � � � � � � � � � 	 � 
 � � � � � � 
 � � 
 
 � � � � � � � � � � � � � � �
� � � � � � � � � � � � 	 
 � � � 
 � � � � 
 � � � � � � � � � � � � 	 � �

� � � � � � � � � � 	 � � � � � � � � � � � � � � � � � � � � � 	 � � � � � � � � � 	 �

Page 14 of 24 

 
A LA CARTE SPONSORSHIPS 

 
CODE DESCRIPTION VALUE 
Packaged Sponsorships 

A01 Fr iday Night Par ty 
The Friday (Opening) Night Party is the single best opportunity to engage the 
majority of event goers in a casual, meet and greet environment.  The Friday 
Night Party sponsor may take advantage of liberal “mic time” to engage the 
attendees.  This sponsor may also distribute information or swag to attendees as 
they enter the party. 

GGDA 
Members 

 Only 

A02 Saturday Lunch 
Saturday Lunch is a great opportunity to feed the hearts, minds, and stomachs of 
the attendees.  Beyond brand recognition and association with food, the 
Saturday Lunch sponsor may present hand-delivered information or swag to the 
attendees as they wind through the service queue. 

GGDA 
Members 

 Only 

A03 Event Parking 
Event Parking sponsorship offers signage at key parking area entrances and exits 
as well as walkways. 

GGDA 
Members 

 Only 
A04 Registration Area &  Attendee Badges 

The sponsor of the registration area and attendee badges receives 100% attendee 
coverage with high visibility through signage in the registration area and 
branding of the attendee badges. 

GGDA 
Members 

 Only 

A05 Exhibition Area 
The sponsor of the exhibition area receives 100% attendee coverage and high 
visibility with the center booth immediately in front of the exhibition entrance.. 

GGDA 
Members 

 Only 
A06 VIP Dinner  

There’s no single better opportunity during the year for CxO’s and industry 
movers to socialize.    

GGDA 
Members 

 Only 
A07 GGDA Member &  VIP Par ty 

Help us say thank you to all the members, volunteers, and special guests who 
have worked so hard this past year to make the southeast the best place to make 
games. 

GGDA 
Members 

 Only 

A08 Enter tainment Headliner  – Bit Br igade (www.bitbr igade.com) 
Sponsor the Bit Brigade concert. 

$600 
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CODE DESCRIPTION VALUE 
Exhibition &  Fair  

E01 Exhibit Booth – 14x10 
14’x10’  floor space, 2 skirted 6’  tables, 2 chairs, (1 of 1) 

Package 
Only 

E02 Exhibit Booth – 10x10 
10’x10’  floor space, 2 skirted 6’  tables, 2 chairs (1 of 2) 

$1200 

E03 Exhibit Booth – 10x5 
10’x5’  floor space, 2 skirted 6’  tables, 2 chairs (1 of 4) 

$700 

E04 Exhibit Booth – 8x5 
8’x5’  floor space, 2 skirted 6’  tables, 2 chairs (1 of 11) 

$300 

E11 College &  Career  Fair  Booth – 20x15 
20’x15’  floor space, 2 skirted 6’  tables, 2 chairs 

Package 
Only 

E12 College &  Career  Fair  Booth – 18x10 
18’x10’  floor space, 2 skirted 6’  tables, 2 chairs 

$1000 

E13 College &  Career  Fair  Booth – 15x10 
15’x10’  floor space, 2 skirted 6’  tables, 2 chairs 

$800 

E14 College &  Career  Fair  Booth – 10x10 
10’x10’  floor space, 2 skirted 6’  tables, 2 chairs 

$500 

Tournaments &  Competitions 
T01 SIEGE Warz  

·  Opportunity for custom-tailored outreach to consumer market.   
·  Brand tournament events at game centers across the southeast. 
·  Logo on website [#21B] 
·  Logo on print materials [#21B] 
·  Two (2) 3-day event passes [#30] 
·  Two (2) T-Shirts [#40] 

$5000 
-or- 
Co-Sponsor 
$3000 

Room Sponsorship 
R01 Press Room  

Place your logo on the pressroom.  Hang a banner or place knick-knacks to promote 
your presence. 

$2500 

R02 Speaker  Lounge 
·  Branding for attendee lounge, napkins, table tents, and signage. 
·  <Requires approval from conference director> 
·  Two (2) 3-day event passes [#30] 
·  One (1) T-Shirt [#40] 

$2500 
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CODE DESCRIPTION VALUE 
Session Programming 

S01 Track Sponsorship 
Up to five (5) session sponsorships as described below. 
Signage at the door of a specific breakout room throughout the event. 

$2500 

S02 Session Sponsorship 
Freedom to select the topic and speaker for a specific breakout session. 
Sponsor announcement (shout-out) at the start of the session. 

$1000 

Snack &  Beverage – Product Sponsorships 
FNB1 Coffee / Caffeine Breaks (1 of 6) 

There will be six “coffee breaks”  at SIEGE.  We’re looking for snack and 
beverage sponsors to provide a small serving to 600 people per break. 

Product 

FNB2 Breakfast Snacks 
We need a sponsor to provide Sunday morning breakfast snacks to 650 people. 

Product 

FNB3 Beer Sponsor  
We need a beer sponsor for the Concert and GGDA/VIP Party 

Product 

Branding 
20 Logo on Website 

Sizes A, B, C, D related to level of sponsorship. 
N/A 

21 Logo in Pr int Mater ials 
Sizes A, B, C, D related to level of sponsorship. 

N/A 

Event Passes 
GP3 3-Day Event Pass 

Admits one person to all three days of SIEGE.   
Permits access to all events except VIP events.  
Includes a lunch ticket for Saturday. 

50% 
discount 

w/any 
sponsorship 

GP1 1-Day Event Pass 
Admits one person to any one day of SIEGE. 
Permits access to all events except VIP eventson the day of admission. 
Does NOT include Saturday lunch. 

N/A 
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CODE DESCRIPTION VALUE 
Miscellaneous 
M01 Lanyards 

·  Company logo on lanyards. 
·  Cost of this sponsorship reduced to $250 if the sponsor supplies the lanyards. 
·  One (1) 3-day event pass [#30] 
·  DEADLINE: Must be delivered by Fr iday, September  18th. 

$1750 
or  $500 

M02 Swag Bags 
·  Company logo and/or message printed on event swag bags. 
·  Cost of sponsorship is reduced to $500 if the sponsor supplies the bags. 
·  One (1) 3-day event pass [#30] 
·  DEADLINE: Must be delivered by Fr iday, September  18th. 

$2000 
or  $750 

M03 Bag Inser t 
·  Our volunteer bag stuffers will assure that your swag reaches every attendee. 
·  DEADLINE: Must be delivered by Fr iday, September  18th. 

$300 

M04 Hotel Suite (Suite Par ty) 
·  Suite location recognized in program listing & signage during “suite crawl” . 
·  Hassle-free check-in/out.  Skip the hotel lobby. Your room key will be held at the SIEGE 

registration desk with your badge. 

$150 + 
$225/night 

M05 Hotel Rooms 
·  Hassle-free check-in/out.  Skip the hotel lobby. Your room key will be held at the SIEGE 

registration desk with your badge. 

$120/night 

M06 T-Shir t Sponsor  
·  Quantity: 200 – Includes 35 Staff Shirts & 165 Attendee / Give-Away Shirts 
·  Back of t-shirt will sport three spaces for logos. 
·  Exclusive branding of t-shirts is just $3,500. 
·  DEADLINE: Must be delivered by Fr iday, September  18th. 

$1500 

M07 T-Shir ts 
This item is conditional upon the participation of a T-shirt sponsor and the 
availability of desired shirt sizes. 
One official attendee event T-shirt. 

$20 
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CODE DESCRIPTION VALUE 
Event Program L istings &  Adver tisements 

Deadline for print inclusion is: September 1st. 
A minimum of 600 programs will be produced. 

AD1 Company L isting  
�  Company information placed in business directory section. 
�  Includes logo [120x90 JPG], name, address, website, phone, and 50-

words.   
�  Only $50 with purchase of an advertisement space. 

$50 

AD2 ¼ Page Adver tisement - 3.35”  x 4.75”  – 300dpi – EPS or PSD - CMYK $100 
AD3 ½ Page Adver tisement - 7.00”  x 4.75”  – 300dpi – EPS or PSD – CMYK $150 
AD4 Full-page Adver tisement - 7.00”  x 9.50”  – 300dpi – EPS or PSD – CMYK $200 
AD5 Back Cover  - 7.00”  x 9.50”  – 300dpi – EPS or PSD – CMYK $350 
AD6 Extra copies - Colleges, high schools, associations, and press may request extra 

prints of the event program for independent distribution. 
$2/each 

 
 
IMPORTANT NOTES: 

·  All sponsors receive recognition in the program book, which all attendees receive during 
registration. 

·  Sponsors of receptions and banquets, whether in total or in part, are recognized at the event 
through signs and podium mentions. 

·  The event website will remain live year-round to promote our sponsors as much as possible 
until the site is updated for the subsequent annual event.  Previous year websites will be 
archived and link-referenced for posterity. 

·  The event program will be stored electronically for download throughout the year for those 
unable to attend and other interested parties. 

·  All purchases of $5,000 or more will receive two complimentary passes to the VIP party. 
 

Have another  idea?  Unique sponsorship opportunities can be arranged. 
 

For more information, or to request an invoice, please contact: 
sponsors@siegecon.net 
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EXHIBITOR TERMS &  CONDITIONS 

�
� ��� � � 
 � � � 
 �

 
These terms and conditions, the exhibitor 
application, an invoice from GGDA, and a 
payment by the exhibitor shall together 
constitute a lease contract for exhibit space, 
table, organization identification sign, and basic 
draping during SIEGE. Any additional items, 
such as furniture, electrical service, etc., are not 
included unless explicitly identified by an 
invoice from GGDA.  
 

� ��� � " � � !� � � � �� !
 / �� � � �
 
Participants shall comply with all federal, state 
and local laws, ordinances, and regulations now 
or hereafter in effect, and obtain all permits and 
licenses, bonds and insurance required and 
comply with any rules and regulations 
regarding use of the Facility established by the 
convention center director, as amended from 
time to time, and with the instructions of 
convention center director or their authorized 
employee. 
 

� ��� � � � / � � !� �+ � 5� � � . � &�
 

Alcoholic beverages may be served in the 
exhibit space provided the exhibitor (a) agrees 
to indemnify and hold harmless Georgia Game 
Developers Association for any liability that 
arises from the exhibitor’s service of alcohol, 
(b) makes proper arrangements with the venue 
management company, and (c) serves alcohol 
only during the dinner hour on Saturday. 
 
 

 
6 ��) � � � � �� &&!. � " � � 
 �

 
Booth space is limited and assigned on a first-
come, first-serve basis. Special consideration 
and prime placement is given to event 
sponsors.  GGDA has the right to use its 
discretion at all times in the placement of 
exhibitors.  GGDA will make every attempt to 
fulfill requests but makes no guarantees, as 
booth locations are largely dependent upon the 
general designs of traffic flow and guest 
experience on the exhibit floor. 
 
Exhibitors are not permitted to occupy assigned 
space until all booth costs are paid in full.  All 
exhibitors must have their own booth space. 
Sharing of booth space is not permitted. 
Exhibitors may not assign or sublet any portion 
of their booth(s), nor may they display or 
advertise goods or services other than those 
provided by them in the regular course of their 
business.  
 

7 ��) � � � � �	 � &
 � !� 
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All demonstrations or other promotional 
activities must be confined to the limits of the 
exhibit booth.  Any item(s) extending beyond 
the assigned space is subject to removal by 
GGDA event staff.  The exhibitor shall not 
display or place any product, sign, partition, 
apparatus, shelving, or other construction, 
which extends more than eight (8) feet above 
the floor or outside the assigned space. 
 
Helium balloons are not permitted in the 
exhibit space. 
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No interference with the light or view of other 
exhibitors will be permitted. Use of amplified 
sound is not permitted without approval from 
GGDA. 
 
8 ��	 � &
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GGDA reserves the right to decline, prohibit, 
restrict, or remove any exhibitor and/or exhibit 
which, in the sole discretion of GGDA, may 
detract from the general character of SIEGE or 
has failed to fulfill or adhere to any rule or 
contractual obligation.  Terminated exhibitors 
will not be entitled to any refund. 
 
Exhibitors, who cause or have caused GGDA a 
financial burden or harass other exhibitors, 
delegates, GGDA staff or volunteers, will not 
be permitted at this or any future SIEGE. 
 
In the event of restriction or eviction, GGDA is 
not liable for any refunds or rental or other 
exhibit expenses or for any consequential 
losses. 
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All exhibitors at SIEGE must have a valid 
business license or ID available upon request in 
the exhibit booth.  If the exhibitor sells any 
item(s), it is the exhibitor’s responsibility to 
pay sales tax to the Georgia Department of 
Revenue, Sales & Use Tax Division. 
 
It is also the responsibility of the exhibitor to 
have secured permission for the use of any 
copyright or trademark materials displayed or 
sold.  The exhibitor must also provide the 
customer with a receipt of purchase. 
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Exhibitors are encouraged to dispense food and 
beverage from their booths during the Saturday 
dinner hour.  Exhibitors may dispense food and 
beverage at other times at their discretion.  All 
food and drink dispensed must be reported to 
GGDA and sourced by the on-site venue 
catering service. 
 
If exhibitor is a manufacturer of food or 
beverage products, it may distribute those 
products with written approval of GGDA. 
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GGDA shall issue identification to the 
exhibitor which shall be worn by all exhibitor 
staff.   Exhibitor agrees that all bearers of that 
identification shall be assignees and 
representatives of exhibitor. 
 
Exhibitors must pre-register staff on forms 
provided by GGDA after booth space has been 
assigned. There will be a $25 replacement fee 
to reprint a lost badge.  All badge holders will 
receive lunch on Saturday.    
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Exhibitor may ship exhibiting material/booth 
prior to arrival at SIEGE.   Exhibitor must 
make specific arrangements with GGDA to 
receive the materials. 
 
GGDA will issue an invoice of $150.00 for 
handling fees which must be paid prior to the 
release of the materials. 
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Exhibitor check-in will be held at the hotel 
registration desk.  The exhibition hall is located 
in the Warwick ballroom.   
 
The SIEGE security staff will control the 
exhibit floor prior to exhibitor check-in and 
throughout the conference.  Event staff will be 
assigned to the exhibit hall and available for 
question and assistance throughout the 
conference as well. 
 
Prior to opening the exhibit hall, SIEGE staff 
will walk through the exhibit floor to review 
signage, space use, and take photos. 
 
The exhibit floor is adjacent to the registration 
room.   The registration process will direct all 
guest traffic directly onto the exhibit floor.  
After registration, the exhibit hall will be the 
guests’  first impression of the conference.  I t’s 
for this reason that we encourage all 
exhibitors to make an extra effort to make 
their booths aesthetically appealing. 
 
Saturday Dinner and Sunday Brunch will be 
scheduled in the exhibit hall provided a 
sufficient number of exhibitors express interest 
in providing catered food and beverage from 
their booths.   Otherwise, the hotel dining hall 
will be used.   The Saturday night “dinner 
crawl”  is important for the guest experience 
and success of the exhibit hall.  The Saturday 
dinner will take priority over the Sunday 
Brunch if only one must be eliminated. 
 
 
 
 

 
The exhibitor schedule follows: 
 

�  FRI 10:00 AM Regular Setup 
�  FRI 1:00 PM Late Setup 
�  FRI 2:00 PM Walk-through 
�  FRI 2:30 PM Floor Opens 
�  FRI 8:00 PM Floor Closes 
 
�  SAT 9:30 AM Exhibitor Access 
�  SAT 10:00 AM Floor Opens 
�  SAT 5:00 PM Dinner Setup **  
�  SAT 6:30 PM Dinner / Crawl **  
�  SAT 7:00 PM Floor Closes 
 
�  SUN 9:30 AM Exhibitor Access 
�  SUN 10:00 AM Floor Opens 
�  SAT 12:30 PM Brunch **  
�  SUN 4:00 PM Floor Closes / 
 Exhibit Break Down 

 
**  These events may be cancelled based upon 
applications and feedback received from our 
exhibitors. 
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Exhibitors may not dismantle displays until 
4:00 pm Sunday. Exhibitors that dismantle 
displays prior to 4:00 pm will incur a penalty 
fee of $100.00 for each hour dismantled early. 
All exhibits must be removed from the exhibit 
hall by Sunday 7:00 pm unless prior 
arrangements have been made with GGDA. 
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If, in the event of war, terrorism, fire, power 
outage, government regulations, public 
catastrophe, an act of God or public enemy or 
other cause, SIEGE or any part thereof is 
prevented from being held, or canceled by 
GGDA, GGDA will determine and refund to 
the applicant its proportionate share of the 
balance and refund after deducting expenses 
incurred by GGDA and reasonable 
compensation to GGDA, but in no case shall 
the amount of refund to the applicant exceed 
the amount of the exhibit fee paid. 
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Exhibitors, or their agents, shall not injure or 
deface the walls, floors of the building, the 
booths, or the equipment of the booths. When 
such damage occurs, the exhibitor is liable to 
the owner of the property damaged. 
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The exhibitor assumes all responsibility for 
compliance with all city, state ordinances and 
regulations including those covering fire, safety 
and health. Flammable or other dangerous 
fluids, substances, materials, equipment, or 
other items, the use of which is in violation of 
city, county or state laws or regulations, may 
not be used in any booth. Fire extinguisher 
equipment shall not be covered or obstructed in 
any manner. All aisles and exits must be kept 
clear at all times. 
 
SMOKING IN THE CONVENTION CENTER 

IS STRICTLY PROHIBITED. 
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Distribution of circulars or promotion materials 
may be made only within the booth assigned to 
the exhibitor presenting such materials. Non-
exhibiting firms will not be permitted to 
canvas, solicit, hold conferences, nor distribute 
literature or other promotional devices during 
SIEGE. 
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Neither GGDA nor the venue management 
company, nor any officer or staff member of 
either, will be responsible for the safety of the 
property of the exhibitors from theft, damage 
by fire, accident or other causes, or held 
accountable or liable for, and the same are 
hereby released from accountability or liability 
for all damage, loss harm or injury to the 
person or any property of the exhibitor and of 
all of its officers, agents, employees or other 
representatives, resulting from theft, fire, water, 
accident or any other cause. 
 
Neither GGDA nor the venue management 
company will obtain insurance against any such 
damage, loss, harm or injury. Exhibitors are 
advised to consult their insurance agent for 
proper coverage on display materials from the 
time it leaves the exhibitor’s property until its 
return. Exhibitors are required to provide 
evidence of Liability Insurance or the GGDA 
Exhibitor Application and Agreement 
Indemnity and Waiver with their application 
and provide such evidence when acting as a 
vendor at any GGDA function.  Application 
and payment will be returned to the exhibitor if 
correct insurance is not submitted. 
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Crowne Plaza Hotel, 6345 Powers Ferry Rd. 
NW, Atlanta, GA 30339 will be hosting 
SIEGE.  For hotel accommodations, please call 
1-888-233-9527 and ask for the GGDA 
[Georgia Game Developers Association] 
discounted rate or you may visit our website 
(http://www.siegecon.net) and click on the 
“hotel rooms” link in the top menu. 
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A refund will be made if a written cancellation 
is requested by August 15, 2009. The GGDA 
will refund the total amount which the exhibitor 
has paid to date less the sum of $100 per space, 
which will be retained as a cancellation charge. 
No refunds, under any circumstances, will be 
made after August 15, 2009. 
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EXHIBITOR / SPONSOR APPLICATION 

 
3rd Annual Southern Interactive Entertainment and Game Expo, October 2-4, 2009 
Complete, sign and return.   Application Deadline: August 1, 2009.    Payment Deadline: September 1, 2009. 

 
Billing Contact Program Listing Information 

 
Company Name ________________________________ 
 
Address 1 ________________________________ 
 
Address 2  ________________________________ 
 
City, State, ZIP ________________________________ 
 
 
Type of company (check one):  
 
____  Commercial  ____ Nonprofit 
 
Purchase Order No. ____________________________ 
 

 
Contact _____________________________ 
 
Phone: _____________________________ 
 
Fax: _____________________________ 
 
E-Mail: _____________________________ 
 
Website: _____________________________ 
 
Descr. _____________________________ 
 
 _____________________________ 
  
 _____________________________ 

 
In the boxes below, please indicate the codes of all sponsorship opportunities which are of interest to 
you.  A member of our staff will contact you to discuss availability and then issue an invoice. 
            

 
 
The undersigned applicant desires to participate in the 3rd Annual Southern Interactive Entertainment and Game Expo to be held at Crowne 
Plaza Hotel, Atlanta, GA, October 2-4, 2009, subject to the terms, conditions, rules and regulations governing said event which are set forth 
on the enclosed Rules and Regulations and which are expressly made a part of this application and agreement as though repeated herein in 
full, preceding the signature of the undersigned. A certificate of insurance with endorsement attached is required to exhibit and must 
accompany your payment, application, and agreement. 
 
Booth space will be assigned when application, certificate of insurance with endorsement attached or the Exhibitor Agreement, Indemnity 
and Waiver and full payment is received.  The applicant agrees to accept the booth(s) assigned to it by GGDA. Application and Agreement, 
certificate of insurance with endorsement or the Exhibitor Agreement, Indemnity and Waiver and payment of booth fee(s) will be date 
stamped when received in the GGDA office. Applicant agrees to pay the space rental fees allocated to the booths assigned. No refund, 
UNDER ANY CIRCUMSTANCES, if cancellation is received by GGDA after August 1, 2009. 
 
IN WITNESS WHEREOF, the exhibitor applicant has caused this application to be executed individually or by an officer, agent, or 
representative duly authorized to execute same and agrees that, if granted, exhibitor and all of its representatives will abide by all rules and 
regulations as stated within this Exhibitor’s Prospectus. 
 
Signature: _________________________________   Title:  _____________________ 
 
Name (print): ______________________________     Date:  _____________________ 
 
Please return completed application along with payment to the address or fax shown below. 


